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Introduction




Today, social media activity plays an important role in tackling the
climate crisis. Social media platforms provide a fast, accessible,
and interactive communication environment. Climate activists,
civil society groups, and young people have the potential to use
social media to make their voices heard, share information and
raise global awareness.

Social media provides an opportunity to quickly and directl
influence climate issues, foster interaction and drive socia
change. However, it is also necessary to consider the risks of
information pollution and heated discussions. This module
explores the importance and impact of social media activism in
addressing the climate crisis.




Objectives of the lesson

Understand and emphasise the potential of social media for climate activism.
+  To develop skills of interaction, cooperation and solidarity through social media.
To develop skills to use social media platforms effectively.

- To direct students to reliable and scientific sources on climate change.




Learning outcomes

Understand the potential of social media to raise awareness about climate and demand
change.

Understanding the power of social media to reach and engage large audiences.
Ability to communicate effectively and participate in discussions on social media.
Ability to collaborate with other climate activists and relevant stakeholders.



Targeted skills

Ability to access digital resources
Collaboration and networking skills
Communication and interaction skills
Content creation skills

Online Source evaluation skills




Definition and characteristics of social media



What is Social Media?

Social media includes various platforms
through which users can share and interact
with various content such as text, photos,
videos, and audio. Popular social media
platforms like Facebook, Twitter, Instagram,
LinkedIn, YouTube and TikTok are just a few of
the platforms that millions of people use every
day.

Social media can be defined as a
communication platform where people
connect, share content and interact with each
other. With the spread of the Internet and the
development of mobile technologies, social
media has become a rapidly growing and
changing field.




What is Social Media?

Social Media is characterized by enabling quick The features of social media are that it

and easy communication, providing access to  provides fast and easy communication, offers
large numbers of people, and allowing users to  jccess to large masses, and users can share
interactively share content. These platforms  content interactively. These platforms allow

allow people to express their opinions, people to express their opinions, discover
discover interesting content, and interact with content of interest and interact with other
other users. Likes, comments, shares and users. Interactions such as likes, comments

other interactions increase the popularity of and shares enable the content on social media
content on social media. to gain popularity.




Popular Social Media Websites

Facebook is one of the world's largest social media
platforms. Founded by Mark Zuckerberg, this
platform allows users to create profiles, add friends,
share content and interact. You can also create
pages, join groups and follow events on Facebook.

Twitter is a social media platform for sharing short
messages (tweets). Users can share ideas, news
and other content through 280-character tweets.
You can follow other users, like and retweet, browse
trends and interact.

Instagram is a social media platform that focuses on
sharing photos and videos. Users can share
content, edit photos, add filters, and create stories
on their accounts. Instagram also offers
engagement features such as liking and
commenting on posts and messaging.




Popular Social Media Websites

YouTube

LinkedIn is a social media platform for professional
networking and connecting with the business
community. Users can share their work experience,
skills and connections on their profiles. LinkedIn
provides the opportunity to browse job adverts, search
for jobs, collaborate and follow business news.

TikTok is a social media platform where short videos
are shared. Users can dance to music, prepare funny
sketches or showcase their talents. TikTok offers an
environment where trending videos rotate and popular
content is discovered.

YouTube is a platform for sharing and watching video
content. Users can upload videos, like other videos,
comment and subscribe to channels. YouTube has a
wide range of content and has videos in different
categories such as music, entertainment, education,
and documentaries.




The role of social media in combating
climate change

Social media is playing an active role in fighting the climate crisis by raising a
wareness, spurring action, building movements and educating voices for polic
y change.

As the impacts of climate change become more and more evident, raising
awareness and taking action on this issue has become an important social
imperative. Social media platforms play an important role in this situation.

Activist groups and environmental groups can use social media to announce climate
action, encourage public participation, and organize awareness campaigns. Calls,
rallies, protests and online events organized through social media are creating
powerful voices to fight the climate crisis.

Through social media, people can network, form groups, and work on joint projects
with like-minded people with similar ideas and goals. These platforms allow people
to come together, share information about climate change, share experiences, and
build strong communities.



Examples of Social Media Activism
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Extinction Rebellion: Extinction Rebellion (XR), based in the UK, is
known as an activist group that acts globally against the climate crisis

XR aims to raise awareness about climate change by sharing impressive
and striking content using social media.




Sunrise Movement: Based in the USA, Sunrise Movement uses social
media effectively to grow the climate justice movement among young

people. Sunrise Movement organises campaigns for policy changes and
aims to make youth voices heard through social media.




Fridays for Future: Fridays for Future, which started under the
leadership of Greta Thunberg, is a movement where students
participate in actions related to climate change. This movement
encourages the participation of young people in climate actions by
using social media effectively and aims to make their voices heard.
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WWF: The World Wide Fund for Nature (WWF) is an international
organisation working to protect wildlife and address climate change. WWF
encourages people to take action on the climate crisis by sharing
awareness-raising content on social media platforms.




e
GREENPEACE

Greenpeace: Greenpeace is a globally recognised organisation for
environmental activism. Using social media effectively, Greenpeace
raises awareness about climate change and encourages society to take
action through videos, photos and campaigns.



Conclusions

The climate crisis is one of the greatest threats facing humanity, and tackling it is the
shared responsibility of all peoples of the world. Technological advances, scientific
discoveries, and political efforts are important tools in the fight against climate
change, but social media also plays a key role in this fight.

Social media plays an important role in fighting the climate crisis. It can be used as a
powerful tool to raise awareness, mobilize people and encourage sustainable action.
However, maximizing social media impact requires accurate information sharing,
fact-checking, and collaboration. Harnessing the power of social media, we can work
together as a global community to tackle the climate crisis and build a more
sustainable future.
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